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THE PROBLEM OF THE COCK-A-HOOPS!

Value of Advertising Destroyed by|"

Exaggerated Claims
Well-Known Writer Flails Sloganeers

By ARTHUR 0. RICHAEDSON, F.LE.A.

Spectally Written jor “Newspaper News™

Just as there was a time when Actors were regarded as rogues
and vagabonds, so there was a time—not so long ago—when
the Adverrising Agent stood no higher in the social scale than

a horse thief.

In recent years both Actors and Advertising

Ag:ms have been honoured v._vl‘th Knighthoods and other royal

To-day Ad:

men have a “Whe's Who"

all to themselves. I have been l.: it myulf. That was the year

I paid my subscription.

took & long time to rzscue advertis-

IT irom the bog of I.il-reput.e into

!.ng publiétuo nla;g smetgef;rmee of Fnlgl;
aﬂwrﬂsed tatements.

the last year or b
h wmshavamdw dtouireeivln piclon.
I‘h es. The s;mnt.i.ﬂc

airy rha
t r-salesmanship,
gig stu

ﬂ
fomd their
rouble began when some second
Da.mei d.ived deep into old man Web-
sberslockeran n!wrlpelodo.r
travail, merged n the conndenw-
dl:;bmmg slogan “Truth Advertis-

‘The worst of this
meaning isn't the least bit ol
Even a child can understand it. There
is no back-door.

les-an:
gone to thclr heads %
outiook.

Mr. A. 0. RICHARDSON, F.LEP.A.

who has written the uwm]ganying
brilliant article, iz molabl

jor and aathor, as well as an
ls the author

slogan is that its | they
bscure.

1 often wonder why | ¥

tal:turm's of doubtful merchandise, take
parental interes

of-arms af t] of their advertise-
ments. They bmve it disarms sus-

Adve: Associations have worked
the % stationery headings,
badses. rooches, wmmnsand mners,
mmdc this newly discovered vlrbue
fore an admiring world.

Adverti Convention held
A} the sing e Thine
' thems

mnl‘.&mdnn tare
2\‘\'al.l.‘.h these "“Truth” b
moved sbout

“Of conrse Fou Cin Dever |
But be as like us as Fou're able to be
When the delegates refurned home
and their children asked "What did
you do at the Convention, Daddy?”
thﬂ replied "I smxck a blow for
e cause of truth’
The “Truth in Advertising” mottoes
ramed and hung

pathetic mm Wi
In me meantime, Jobn cmmn

that your product is the world's best.”

TRAPPING THE EMDEN

Turning to the advertising columns
ST LS -
$76s met these gaptionsi— tne World3|  What the Sub-Editor Did
best mincer,” car
wcrﬁ." "thet, world's best value,” “the
mm.-' “the worlde m‘“‘“‘“’! KILLING A FRONT-PAGE
va.Iue" “the world’s most experienced STORY
ko 's fastest time”

“mknow!edg&d. as om of l.he world's T

finest rackets,” “the greatest show on “The Herald,”
e oo ad Aol | pe Dt "{i" D et
infinitum. Emgden, has not bee| losed hitherto

Five of these ﬂs.mboysnclﬂsap a.red But the fact is tha;f-‘ihe Australian
on one shest—three one | Navy and British ship] awe some-
ad ent, triotism wl deliber-

The frequency with whie.h these
exaggerated claims made in-
dicates that !h:rﬂe is a tende

among certain advertisers to drift
so the an days.

The Cinemas wil
productiﬂg:s." "mlgh

“Newspaper News” will contain
each month matter directed to
advertisers, sho what can
be - accomplished business-
builting by the bold use and
skilful . ent of news-
paper space.

hbhshar, is there, in
your town, any advertiser wlm.
think ought h read th
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(Continued on page 5)

‘These supsrlatives rise like bubbles
boastful claims.

ith their srupauduus cl

s on captured
make | PAPEr:

ately threw away a
page story.

‘Word reached the Chief Sub. of “The
" from the Patllmnt«ry Press
Box that an u-masmg premature
osure had made to the
ot tati and a
oi Australian
the est
readiness trap the Commerce
Raider.

Without a second's delay the Chief
Sub. was through to the Censor, warn-
ing “him.

“For God's sake. stop il‘-f"
back over the telephone.
“I have!" said the Chief Sub.
W;th.i 30 mlnu&es of that
cal Wwires TS tmoushﬁ
Austra.lla had been e tlvely bloclnes
the Censor, the G

By the time
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d:sclo&ed in the I{ouse ll possibility of
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MERCURY'S DAILY

DELIVERY CROSSES

TASMANIA

looked an

what sort of business this could be in

&mchh men shout I:hgg vlrbues fu:_?‘sl:
e nusewps

rights 1II Wlmi *Truth."

* L]
You can alwa?vs rémk out the man
who believes in *
He is the one who rarely spealm

wertt  about with

en
a lantern for an honest man
time to be homst

he had w litt!
himself. &z

Business men who plaster their
-.mntm; aml advertising with these
forget that for

was Examiner in Advertis-

ing and for the

| Royal Society of Ar& London.

! 'l'!e isa !)u'e r of Messrs. Samson
& Co. Lid,

the author blundered into such
ish. He should have said
ncu r Latin. :Peonle would b
peen awedt t:i:‘!f sclglnudl.n??k
or the ingui 0
vill sea.!&l the back-ends
\ries, few people would hawe known its
: neenlns ﬂome folk would have said
e t we should have
ac.nped tba nh.nrge of ‘hypocrisy.

‘THAT HYPOCRITICAL SLOGAN
And that is the trouble with “Truth
Advcrt.lslnz It is itical 'éc
degree—a piece
hg plety which invites eym# ridicule.
“Truth in Adver-

!m’-pt. maybe,
fellow’s advertising!

. The Cough Cure Kings, and many-

years men have been
trying to find a satisfactory defini-

fon of that wnrd (rn

Two thousand ago Pontius
Pilate, faced with a critie&l problem,
asked “What is Truth?” nes=
tion has never been answered.

G. K. Chesterton tells us that “when
the first

2 man rea!l,y tells the truth

l:hi.‘ng he tells himself is tl‘m he

is a liar. Even among liars there

tv.o cl.assee nne Immeasurably bet\‘.er

than the ‘The honest liar

one who tel!s the truth sboul; l'us n'ld
on Wi ‘I 7)

lies' who sa; id
masnlﬁoem 110 on Mo He
keeps truth in circulation. does

not have %o live with his lies, a horrible
domesticity.”
BACE TO THE BARNUM DAYS?
Looking t.hroush a bunch of British
advertising the other
I came across & letter which dealt wi
lian advertising conditions, It.
carried the signature of a well-know.
Sydney adver nl., s.nd among
many things it

here that will not a.'lluw you w x

The prop of “T)
Tasmania’s leading _daily,
made an mberesm:g

he mﬂ!‘.\!’ﬁl;
recen
of the.

Former] tha ear] moming
tt)g tlgg pal'v T Was cul"rrnﬂn

in the maag

Tasmania, and - consequently “The
Mercury” was not: available there until
the afternoon, te to enter into

active competition with the Launces-
ton papers.

To overcome this condition, “The
Mercury” has introduced a
transport service to Launceston and

Deloraine. Two -¢ars are
ciry” is now available in but.h places
by 630 am., to compete with “The
Examiner.” Numoustmpor‘tanttown-
., en route, get their supplies at
an_ even carlier hour. Branch rail
and bus services have also been linked
u'p to enable residents of the prineipal
centres in the North-East and North-
West to have. thelr copies o1 “The

Mercury” ‘several hours earlisr than
Tormerly,

In order to add to the effectiveness
of the new service, runners now give
house-to- house deliveries of the paper
to subscribers in Launceston,
and all the townships touc ‘hed.

oraine

THE MOTOR-CARS WHICH CARRY OUT THE NEW DELIVERY,

: Dsw.ldson—-betber

gaged in it, and as & result “The m— made

MISS BERYL MILLS.
A NEW ROLE

FAMOUS BEAUTY ENTERS.
ADVERTISING BUSINESS

of general in-
spsciallntumtiur the ad-
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her maidennameot P ,by
uslnessmswamya.san
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came almost a nati %}n Her
beauty, personal charm and quiet
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a.u public, and, long after her
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year trivmph was over, the blin
remained mte:?esced in her caree W

few months ago, when it heeamn k.nown
that she was to be
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ormed.

mony was perfor
evidently havil decided to
ience

oW,
eaple%lm her very extensive e;

(as shé:?:(m be uo&ﬁégum%

The .'Bery] Mills Advertising Service
Ohmbers, Costioragh Sthet, Srdnen:
WORLD'S. LARGEST
PRESS - ROOM

Melboirrne Will Have 473 Units

BUT CHICAGO ORDERS 72
It bas been sald that the of
<com-=-

elbourne d,"
?]ete will be only half a umt less than
tin the Nwm'ld. To b:wix;
W] ews” wro
mm:cha.m

ical
tendent of the Melbome Ly "
and the follo is his e }g, a7
“The statement you to
on the fact that thz Phﬂadel-
bas uni




