
of Australians  
surveyed have tried a 
new shopping behaviour 
since the beginning of the 
COVID-19 pandemic3.

REMOTE PRESENCE & 
DIGITAL ACCELERATION
Australians across generations 
are embracing new digital 
behaviours to fulfill practical 
and emotional needs. Research 
shows it takes just 66 days of 
repetition2 for habits to form and 
we are well past that point now. 

BIG MISSIONS,  
MICRO ACTIONS
A heightened sense of 
community has been driven by 
the COVID-19 pandemic. 47% 
of Australians surveyed say a 
brand that gives back to its local 
community is important in the 
purchase decision5.

PLANNING FOR 
UNCERTAINTY
Where marketers have traditionally 
planned 12 months or more in 
advance, there is an increasing need 
to build flexibility in order to be where 
customers are and understand how 
they are experimenting with new 
behaviours and values. 

FUTURE NOW

of Australian 
consumers and 34% 
of Gen Zs said they’ve 
recently ordered 
products online they’d 
typically buy in-store1.

Sources:  (1,4,5) Industry Micro-Shifts Monthly Tracker by Kantar Profiles (Facebook commissioned online survey of 2,003 online general population respondents per wave, ages 18+, AUS, Wave 
1, May 2020) (2) Psychology Today, Oct. 2009 (3) McKinsey & Company COVID-19 Australia Consumer Pulse Survey June 19-21 2020

of Australians  
surveyed said they 
have made a special 
effort to purchase 
from local and small 
businesses recently4.
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KEY TAKEAWAYS
 » Assess the agility of communication channels, and scenario plan 

from fixed to flexible marketing. 

 » Turn new audiences into loyalists by growing digital capabilities 
to future-proof your business. 

 » Get involved with online communities and groups with shared 
values to build meaningful connections. 

“THE QUARTER IS THE 
NEW YEAR. SO HAVING THE 
AGILITY TO ALLOCATE 
RESOURCES NIMBLY AND 
ADAPT TO TRENDS IS 
SOMETHING WE'LL SEE 
THE LEADING COMPANIES 
DOING IN THE FUTURE.”
JENNY CHILD,  
PARTNER AT MCKINSEY

episode 1: what just happened?
The seismic events of the last six months have seen our behaviour shift 
rapidly. Here are some of the major trends emerging among Aussie 
consumers and what they mean for marketers and businesses. 

Watch episode one featuring Helen Black (Head of Connection Planning, 
Facebook), Jenny Child (Partner, McKinsey) and Bri Williams (MD, 
People Patterns).

»  adnews.com.au/futurenow
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