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KEY TAKEAWAYS
 » COMMUNITY: Drive acquisition by providing value at all subscription tiers. 

Stick to the core principles of giving people the freedom of choice and 
keeping the offer simple. 

 » CREATIVITY: Building your brand and a niche is critical to driving long-
term success. Adopt mobile-first best practices to balance content with a 
consistent visual identity.

 » LOYALTY: Generate high value customer retention at scale by shifting from 
a single transaction approach to using better signals to track cross-channel 
actions and measure lifetime value. 

episode 5:  What makes a great 
subscription business?
Some of the biggest businesses in the world today are being built via 
subscriptions. It’s a trend that looks certain to continue as we increasingly 
move online and businesses chase attractive recurring revenues. In this 
episode Sara Kimel, Media and Marketing Strategist, Entertainment at 
Facebook joins Tiffany Tai, General Manager of Enterprise at Canva and 
Jason Juma-Ross, Director of Tech Industry Strategy at Facebook to 
discuss the next phase of the subscription journey.
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NEW CONSUMER SHIFTS TOWARDS  
SUBSCRIPTIONS ACROSS ALL VERTICALS

of Australians surveyed 
who have signed up to  
an e-learning course say  

they are “very likely” to continue in 
the future2

Of people in Australia who used subscription services in  
August, 50% reported to have used it for the first time1 

of Australians surveyed 
say COVID-19 has had an 
impact on them trying a 

streaming video service they had 
never used before4 

of Australian Millennials  
surveyed used meal 
subscription services in 

August vs a 13% average3 

55% 27% 71%

click below to watch 
previous episodes 

EP 1: What Just Happened?

EP 2: Heart or Head?

EP 3: The Disruptors

EP 4: Offline Experiences Go Online
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